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SFCTION ONE: Reading Compreliension. (8 points)
Read the passage varelully then do the activitics.

Advertising has become a very specialized activity in modern times. In the husinesa world
Linlay, supply is usnally greater than demand.

Thete is a great competition between different mamifactorers of the same kind of product o
persuade consumers to buy thelr favourite brand. They always have to remind the consumer of (he
name and the qualities of their produet, They do this by advertizing.

The manufacturer advertises in the newapapers and on pasters. He somelimes pays lor songs
about his product in commercial mdio programmes. He employs sltraclve girls o distolle
samples of it. Ic organiscs competitions with prices for winners, He hus olten advertised on the
screens of local cinempa, W more importantly, he has advertsements pul wto 1V Propranimes
that would aceept them. Manufacturers spend laree sums of muney en advertisements.

The advertisament in a newspaper i cheaper o on lelevision, However, many businessmen
think thar the ralavision is more elleclive U either pewspapers o commercial radios.

1) How many sentenees nre there in (be st paragraph

2) Are these statemenis (rue or Telse? On yeur answer sheet write the sentence letter and next to
itcither " T "or' 1"’
d- Adverlising 15 2 modern activity,
b, Advertising decreases competition between manufacturcrs.
. Sunps are also used in adverlising,
d, 1,V advertiseinents are cheap.

3) Answer the following questions acénrding ta the texr.
a- Why is there great comperition betwasen manufacluren?

b- Where do people find advertizaments?

4) What or who do the underlined words refer to in the (ext?
a. their (52 h. he ($3)

5% Maleh words from colunm A with their opposites fram ealumn R.

A R B
A greatet | 1. zcl]
b, buy 2. producer
C. CULSLIED 3. demand
d. supply 4. smaller

ool o) 2{1iaial |




SECTION TWO : Mastery of languape (8 points)
1. Supply punctuation and capitals where nveessary,
advertisements in europe and america cost the companies large sums of monay

L. Complete the following chart as shown in the cxample.
| Verbh | Moun Adjective
; to hope hope hopedul
| to modern se
' altraction
| v R, consuIming,

3. Kewrile senlence (b) so (hal il menns the same as sentenee (a).

1-a. Manwlaclurers olien pucnd large sums of maney on advertisemaents,
L-ln Large sums ol moosy,, T
2-a. “Advertising has bﬁ:c-ﬁmﬂ a 3pl:clah.£.m.l u:,l:ml;.f, ]'EL 5-d1L|

2=lx. He said that | P

I J-a, Unless vou ﬂdw:rtls': your pmdur:t 11. won’ l aell

b I you ., TR P AR D T P

4. Reorder the following words to malie a coherent senfence,
Newspapers - than - often -« TV - slower - information - provide

| 5. Inderline the silent loeter in each of the following words.

noenstle - ko honesty - comuoacle

!S'Iﬂ{".'l"[ﬁN THREF : Written Fxpression ( 4 points)

e T T = e L e

! Choose one of the following topics

Either Topic 1: Using the following notes, write a compaosition of about 50 to 100 words.

Tnn addition to advertising, the television gives other opporluntties:
- zain knowledpe of the world
- inform people
- develop children®s activitics
- dehare emeial proklems and exchange - apinions

Or Topic 2. Write a composition of about 30 to 100 words on the following.

What are the cffects of advertiscments on our dailv [ife?
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